
 

 
 

 

Dear Shareholders 

 

I am pleased to report that we wrapped up 2020 in a good position following a considerable effort 

to lay the foundations and positioning your company for growth in 2021 and beyond.  In particular 

we managed to further strengthen our commercial relationships, strengthen our balance sheet 

and closed our fundraising with a total of £1.2m and roll out a soft launch of the US version of 

SimplyPayMe. 

 

On the corporate front and thanks to all of you, we were able to prepare for a successful future 

with the adoption of new Articles and a new Shareholders’ Agreement. Furthermore, with the 

addition of Director and Chairman Michael Brennan and Director Leda Glyptis, we are well 

prepared for 2021. I’ve summarised the highlights from this past quarter below in what I hope you 

find to be an easily digestible format. 

 

US Expansion 

 

We acquired the first few merchants during our soft launch, which served both as an excellent 

case study to Mastercard and their partners as to the demand and as a use case for our payments 

and invoicing solution. During this time we have also been integrating directly with Paysafe who 

we went live with in the morning hours of Wednesday, April 14th, which means we are now ready 

for a full launch in the US. We chose Paysafe because of their automated onboarding capabilities 

for SMEs and because we have a good relationship where we’ve been able to not only avoid any 

fixed fees, but also secure an advantageous margin on all transactions in the US (less potential 

commission to resellers). 

 

In March SimplyPayMe signed a full agreement with Mastercard to be a featured offering in their 

Digital Doors marketplace. Digital Doors is a Mastercard built marketplace for SMEs, which is 

intended to be replicated from North America to further around the world. Mastercard will distribute 

SimplyPayMe directly to the market, where merchants will be landing on this co-branded landing 

page: SimplyPayMe and Mastercard 

 

A second agreement as part of this included a three year marketing engagement with Mastercard 

in preparation for the marketing and PR efforts which are expected to launch in Q2 in the US.  

 

The Digital Doors agreement comes in addition to the agreement signed last year which means 

SimplyPayMe will be delivering payments and invoicing solutions to Mastercard banking partners 

http://simplypayme.com/mastercard-us


 
in North America, but will also be distributed directly by Mastercard through the Digital Doors 

initiative and Digital Doors partners. These discussions are ongoing and the finalisation of 

Paysafe as our acquirer, as well as implementation of new features in the beginning of Q2, have 

been a huge milestone. On this note, we are very excited and pleased to announce the first bank 

signed towards the end of Q1 and will be distributing SimplyPayMe, under the SimplyPayMe 

brand, as a Digital Doors partner, directly to their customers.  This is expected to go live towards 

the end of Q2. This is another huge milestone in that it’s the first bank customer and it has 50,000 

SME customers, but more importantly, it serves as a proof of demand and validation to the much 

larger banks we are in discussions with through Mastercard, where the largest ones have up to 2 

million SMEs in their merchant base.  

 

We do understand that some of these efforts have taken longer than anticipated and that 

shareholders would have hoped to see announcements sooner. This has been a result of some 

necessary integrations taking time as well as the COVID climate skewing the banks’ set of 

priorities in the last year. However, we are finally now at a stage where Mastercard and banks 

have signed up to distribute SimplyPayMe, and we are working with them, as well as Paysafe, on 

PR strategies to make the absolute most of these events. 

 

Progress outside US  

 

SPM is engaged in multiple discussions with Mastercard for distribution in further European 

markets as well as in the Indian markets, where the idea will be to replicate the North American 

White Labeling and Digital Doors initiatives following a successful roll-out. 

 

SPM is also continuing to engage with a number of other stakeholders in Europe which will be 

more of a focus in the second half of the year, once we have fully established our presence in the 

US and have resources available to fully focus on multiple markets at the same time both from a 

business development and funding perspective. 

 

New Features 

 

We have been working on new features to further entice large organisations and end users to 

adopt the SimplyPayMe platform. Some of these are also simple payment methods which are 

gathering a lot of traction in recent times; 

 

● Invoice reminders; a way for our merchants to send automated reminders to their 

customers for unpaid invoices 

● QR code payments; an increasingly popular payment method whereupon a merchant 

presents a simple QR code to their customer which is then scanned with the customer’s 

phone camera 

● ACH/Direct Debit payments; this is a payment method which we have now made live in 

the US, meaning a customer can pay their invoice directly by Direct Debit using only their 

banking information 

 

ACH/DD and Invoice reminders are already live in the US market, with QR codes expected later 

in Q2. Invoice reminders will become available to the UK market in Q2. 



 
 

SPM Team 

 

We have started growing our team to meet the targets that we have set ourselves and the 

requirements to go fully live in the US has not been without challenges, especially in the times we 

currently live in. 

 

In particular, I would like to welcome Mark Hinder who recently joined the team as Finance 

Director.  Mark has already had a meaningful impact on the way we work and will be an integral 

part of the team going forward. 

 

I would like to thank the entire team for meeting these head on and delivering SPM and its partners 

a fit for purpose live platform that will be the bedrock of the Company’s success going forward. I 

am well aware of the pressure I’ve put our team under over the last year, the difficult 

circumstances they’ve had to work through and the demanding nature of the extreme ambition 

and vision I have for SimplyPayMe. I am delighted to share that this vision is not only within reach, 

but thanks to the hard work that’s been happening behind the scenes, the groundwork for our 

ambitions, those that shareholders have so loyally supported, has been prepared and we look 

forward with confidence.  

 

Change of Name 

 

Now that the SimplyPayMe brand has gone live, we will follow our trading style and the Board will 

start the process of officially changing our company name from SmartTrade App Limited to 

SimplyPayMe Limited, as it better reflects who we are and what we do. 

 

Funding 

 

In order to achieve our ambitious plans, SimplyPayMe is preparing for a Series A funding round 

which we expect to start in the next few weeks, and we will of course keep shareholders up to 

date with progress as necessary. 

 

 

Warmest regards, 

 

Kent Vorland 
CEO 

 


